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Online Survey Results

General comments

This document contains the results from the online survey hosted by the Department of Industry, Innovation, and Science. This is not
considered a statistically defendable survey, presenting the perspective of a self-selected audience. However, in comparing the results with the
survey conducted by ORIMA Research, there is an increased emphasis on the importance of the measurement mark across the survey questions.

ORIMA’s survey had a total number of n=1,593 participants. The department’s survey had n=593 participants.

Demographic
49%
12%
_ 8% 9% 9% 10% 9% 9% g9 8%
6% 5% 6%
1% 3%
18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60 and over

B ORIMA B Department

Figure 1: Age group (as a percentage of total participants) for the two surveys.

Section F1: Use of label and shelf Information

When you are shopping at the supermarket, for each product you consider buying,

how often do you look at...
77% 15% 4% 1% 2%

Information on shelves (not on the product itself,
e.g. price, promotions, unit pricing, etc)?

13‘% 5% 2%

Information on the product labels or packages?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

B For every product + for most products For some products MRarely M Only the first time | buy something ™ Never Unsure

Figure 2: Level of use of information on shelves compared to information on products
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Section F2: Attention paid to information on labels & shelves

How much attention do you pay to...

19 2%

1%

86%
How much attention do you pay to information How much attention do you pay
on product labels or packages? to information on shelves?
B Not answered Unsure M No attention M Very low amount of attention M Medium amount of attention M High amount of attention

+Low amount of attention + Very high amount of attention

Figure 3: Level of attention paid to information on shelves compared to information on products

Section F3A: Information generally looked at on fast moving consumer
goods products

When you are buying products such as those below [sauces, savoury snack foods, dairy foods,
sunscreen, distilled spirits, insect spray], which information do you generally look for?

Brand 50% 70%

9
Weight / volume marking (measurement marking) 69% 86%

9
Country of Origin 51% rer

: 79%
Ingredients list 27%

Preservatives / additives 19% 65%

Nutrition information panel (e.g. table on back of packs) 6% 71%

A nutrition claim on the front of pack (e.g. reduced fat) 5% ST

Energy / calories / kilojoules 5% 55%

Natural / organic claims 15% 40%

9
Endorsement, e.g. Heart Foundation Logo, RSPCA endorsement 14% 32%

Number of servings 5% 23%

Allergen information e 32%

9
Advisory / warning statement 34% 46%

Vegetarian information 2% 19%

9
None L 6%

9
Other information on product packs / labels 39% aa%

W Information looked for on food products M Information looked for on non-food products

Figure 4: Information generally looked for on labels for food and non-food products
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Section F3B: Information generally looked at on shelves

When you are buying products such as those below [sauces, savoury snack foods, dairy foods,
sunscreen, distilled spirits, insect spray], which information do you generally look for?

88%

Price of product 90%

Product promotions (e.g. 20% off, 2 for 1)
Unit pricing, i.e. cost per 100g / kg 88%
The size (weight or volume) of the product

None

Other shelf information

m Information looked for re non-food products B Information looked for re food products

Figure 5: Information generally looked for on shelves for food and non-food products

Section F4&5: Usefulness of measurement mark & unit pricing in determining
value for money

How useful do you generally find unit pricing is to determine value for money when choosing
between product options?

oy 2% o, 1%
1% =2\ 29 1/oj\
4% — ﬂ%—
13% —
80% 19% —
67%
Unit pricing Measurement marking
W Extremely useful Useful ® Somewhat useful m Not very useful Useless mNot Answered

Figure 6: Usefulness of unit pricing and measurement mark for determining value for money
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Section F6: Agreement that government regulation of the measurement
mark is needed

Do you agree or disagree that Government regulation is needed for the format and position
of the measurement mark?

66.9%

19.1%
8.8%
- 2.2% 1.5% 0.2% 1.3%
I
Strongly agree Agree Neither agree nor Disagree Strongly disagree Unsure Not Answered
disagree

Figure 7: Agreement that government regulation of the measurement mark is needed

Section F7: Importance that measurement mark remains the same

How important is it to you that...

1.7% 2.2% 2.9%
139 3:2% 129 19% T2 51%

4.9%

10.8%

781%

Importance of MM LOCATION remaining Importance of the MM FONT SIZE Importance of the MM DIRECTION
on the front of products remaining at least 2mm high to remain horizontal

mNot Answered B Not important M Slightly important B Moderately important B Important B Very important

Figure 8: Importance of the location, size and orientation of the measurement mark remaining the same
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Section F8: “If the measurement mark
was not on the front of the pack,
what, if any, concerns would you have?”

The online survey included one gquestion that allowed the option to

place a comment about concerns with a change in the measurement

mark. This was also included in the ORIMA survey.

In the ORIMA survey, only 53% of people chose to respond to this
question (the other 47% selected the no concerns response option)
whereas online survey 85% of people chose to respond.

The top concerns raised in the responses to ORIMA’s survey all related

to the difficulty in locating the measurement mark if it wasn’t on the
front of the pack. These concerns also rated top in the department’s
survey. Specifically:

+ Having to pick up or turn over if not on front / having to handle
product to find it (sanitary issues / breakages / messy shelves)

= Can't easily find the information / not as visible / unclear / not seen

quickly or at a glance

Takes / wastes additional time / effort if always have to look for it
The second band of concerns raised in the responses to ORIMA’s
survey related to the potential for dishonest behaviour by the

manufacturers. Again, this was the second most common type of
concern in the department’s survey. Specifically:

« Try to hide reduction in pack weight / reduce pack size without
customers noticing / packaging can mislead / might not be able
to tell how much is in a pack

« Have something to hide / suspicious / transparency

« Manufacturers would try to hide it / rip off customers (reduce size
but maintain price)
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The third band of concerns raised in the responses to ORIMA’s survey
related to the difficulty in using the measurement mark. Again, this
was the third most common type of concern in the department’s

survey. Specifically:

Would make it harder to compare products / brands

Not able to work out value for money / concerned about value / not
easy to compare value

Would not know if the correct weight has been given

Not able to work out if there is the right amount that | need
(such as for cooking / recipes)

The relative importance of these three high-level concerns (difficulty
in locating the measurement mark; potential for dishonest behaviour
by the manufacturer; and difficulty in using the measurement mark)
is expanded on below.

Difficulty in finding the measurement mark rated the highest as it is
the most obvious first thought. The department received comments
along the lines of

* “Where would it be? If not on front, and size was not mandated,
could be difficult to find.”

Potential for dishonest behaviour by the manufacturers rated the
second highest as it requires the respondent to think about the
thoughts/actions of another (and not just their own). Not as many
respondents appear to make this type of connection.

« “Like most other people | would take much longer to complete
my grocery shopping as | would have to look all over packs to
find the measurement mark. | also suspect that this is a ruse
by manufacturers to constantly lower the weight or volume of
products but continue to charge the same or a greater price
for less product.”

Difficulty in using the measurement mark rated the third highest.
This is possibly because the respondents largely acknowledge that
it would be somewhere on the packet and the ‘difficulty’ aspect
was captured in the “difficulty in finding the measurement

mark” response.

+ “| couldn’t easily compare products on the supermarket shelf
at a glance. Consistent placement and size of measurement
mark is needed.”
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